














Server based, collaborative, Flash development:

Remote Authoring

Content
creator

Course
author

Course
author

e-learning
\ server

f Y Learner

Training
manager

Content
manager

Aol Myalivimima

~ Mouse Gym Bouncing Ball

Sample Flash interactions:

Help Character Pointing

orent score: 1 Keep the bl at the tap of the
PO sreen.

Yo will have more time to
react!

Photo Slider

arean crprs

1. Attty
root (7,31

e o

3 ilnte's b i i
- e

% Tha MR playes trom
Aapia a tha k(33

B o oo M ot
— 3

18, & B1g¢ in Costent Point
frt ke
5, Tha supansion of bass't
@3

£3. When yow v inished
winiag a shde voo
pm——T

www.atlanticlinkglobal.com - Atlantic Link Inc. 12600 Deerfield Parkway, Alpharetta, Georgia, 30004

Phone: 678 762 3360 - contact Thom.Tate@atlanticlinkglobal.com



7 4 THE ELEARNING

WCuILD

239 Tips FOR PRODUCING AND MANAGING FLASH-BASED E-LEARNING CONTENT | 91

Consider swap-
ping between
two types of
mice on a week-
ly or monthly
basis. It will help
prevent repeti-
tive injuries like
tennis elbow or
carpal tunnel
syndrome.

DAVID MILLER

XIll. Work Practices and General Tips

DETERMINE YOUR APPROACH — Get your Flash-based e-Learning content to work with a more
Webcentric approach for delivering course-based content. It's a very important strategy that takes
e-Learning to a higher-level of meeting very important business requirements that usually Flash-
based e-Learning content can't entirely deliver on. We've been working on this strategy and imple-
mentation for the past three years, and have found that it's probably the best approach so far.

COMPLIANCE — Here at Cisco we are concerned with several important aspects of online learn-
ing, which include accessibility compliance, corporate branding, internal learning design standards
that include the ability to deliver content via our intranet or extranet, and the ability to embrace
the new Web 2.0 collaborative types of technologies. These new technologies are very Web-code
centric, and developing standalone Flash-based e-Learning content won't meet these needs.

GET HELP — My team, along with several third-party vendors, have implemented several versions
of our e-Learning templates that take .SWF formatted learning content from tools like Adobe
Flash, Adobe Captivate, and Raptivity, to name a few, and get this content to work in an XHTML
(accessibility-compliant version of HTML) to work in our internal Web environment. Thus we lever-
age the common Web-based internal navigation and actual Webpage code (Ul), making it possi-
ble to deliver courses that are 99% similar to internal Webpage templates, but also making it pos-
sible to take the e-Learning content offline. Naturally | can't share the actual code with anyone
outside of my company (without first getting consent from Cisco Legal, and so on), however that's
not as important as explaining to others how to take primarily Flash-based e-Learning content to
the next level for your company. These types of e-Learning templates are not just a visual look-
and-feel change, but an actual fit that is coded in the same Web code that either your intranet
and/or extranet Web pages are coded in. Embrace the Web developers in your company to help
you to achieve this.

YOU MUST REALLY TEST FOR ACCESSIBILITY — This doesn't just mean alt-tags compliance. You will
need to consider how various screen readers work while being turned on or off, whether the Tab-
key-focus functions properly, and that all shortcut keys don't conflict with various browsers. There
are also many other types of accessibility issues including low visibility, color choices for color
blindness, using scalable font types, high-contrast modes, and mouse-over capabilities you must
implement that are screen-reader and tab-key compliant.

DETERMINE HOW YOU WANT TO AUTHOR — You could use a combination of Flash/Captivate and
other authoring tools to create .SWF content that goes into an e-Learning template. Once the con-
tent is properly wrapped in a sort of content-player method, then you can import the final .SWF
files into, say, Adobe Dreamweaver or other XHTML- or HTML-based authoring tool to put the
pieces together in, hopefully,an XML-based approach, or whatever approach your Web developers
currently use to deliver Web-based content in your company. This requires removing any existing
player bars or skins that come out of tools like Adobe Captivate, and then using the component
features of Flash to re-wrap the .SWF based content. Some of your components can be entirely
Flash-based, while others might leverage things like: .FLV players for video, import Captivate-based
content, and handle simple static types of content like text, graphics, and audio. Up to this point
we've discovered that most content is either time-based (audio/video), slide-based (Captivate/
PowerPoint) or possibly game- or application-based. If you use these tips, then you will reap the
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Create a style
guide for every
project, and hire
an editor.

TRACEY KOGELMANN

Xlil. Work Practices and General Tips continued

current and future benefits the Web offers your e-Learning content. Plus the content's appearance
won't shift when using various Web browsers. Tipster: Milo Dodds

Keep your product skills razor sharp by actively participating in online forums for those products.
Most tools have many forums to choose from, and each forum will have it's focus as well as com-
munity feel. Try a few, and find the one that challenges you. Actively seek posts that push your
problem solving, and you will see your skills increase as well as other people's approaches to the
same problems. Tipster: David Miller

The key is: When you are about to start a Flash-based e-Learning project, it is not important which
tool is selling best in the market. What is more important is to identify which one will work best
with your requirements for the current project in hand.

The first good step towards a successful project involving a Flash-based e-Learning content is to
know beforehand the kinds of functionality you will need, and which tools and options will work
best. All tools are competitive; however, certain tools score better than others, when it comes to
specific needs. One will allow rapid construction, while the other one will score better at offering
more configurable parameters so you get an output close to your specifications.

Tipster: Uday Kranti

Download and install the Web development toolbar extension for the Firefox browser. The toolbar
is very helpful for testing various issues you may have with your browser-based training. The
extension adds a toolbar to Firefox with a wide variety of handy Web development tools. Some of
the more helpful tools include the ability to view CSS style information, resize windows, and dis-
play various rulers. The extension also allows you to enable/disable numerous browsing options,
including JavaScript, cookies, cache,images, and CSS. Tipster: Mark Temple

Some General Tips:

(1) The produced content should somehow be compliant with any common standard (SCORM for
example).

(2) The ease of use is a feature that you should not compromise.

(3) The best of all: if you have the tools as added feature to your LMS, some are!

Tipster: Jasir Alherbish

Consider swapping between two types of mice on a weekly or monthly basis. It will help prevent
repetitive injuries like tennis elbow or carpal tunnel syndrome. Tipster: David Miller

Building custom Flash templates can be a challenge, especially if you're resizing the stage. The
Transition Mask (tranMask mc) in the player.fla file really threw me for a loop when | increased
the overall size of the stage. | just dragged the corner of the mask to match the size of the new
stage. But every time | previewed the file, the Transition Mask was always about one third the
width of the stage. What | discovered was the Transition Mask increases in size proportionately, as
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Flash-based
e-Learning con-
tents work fine,
if it allows
learners to tog-
gle between dif-
ferent stages of
video content.
Then it’s great...

MOHAMMAD NOUMANS

Xlil. Work Practices and General Tips continued

dictated by transitions.as. Simply increasing the size of the mask proportionately solved the prob-
lem. Tipster: Dan Karwoski

Test at every stage you can, and test whatever you can. Create a test plan to ensure you cover all
areas of testing needed for Flash content. Have several people test the same piece of content.
Don’t limit yourself to testing learner interaction. Think of the bigger testing picture —such as con-
tent operability, SCORM/AICC-related testing, and server and streaming testing. Test launching it
from different locations globally. How does it handle inside an LMS, or inside the other applica-
tions such as Web conferencing or virtual teaching environments? Tipster: Petra Jennings

Create a style guide for every project, and hire an editor. Tipster: Tracey Kogelmann

Place a Help Icon at the bottom of the screen. Link the Help Icon to whatever topic the instructor is
teaching. Have the link create an e-mail with the subject autofilled in and directed to whatever
support e-Mail address they use. For example: The instructor is covering “How to Archive E-Mail.”
The student, while watching the recording, hits the Help icon. Outlook opens up with an e-mail
addressed to Support@company C, with the subject: Question regarding How to Archive E-Mail. |
find this very helpful for the students, and it only takes a little time to set up at the end.

Tipster: Todd Irvin

If you can, try not to use audio to accompany your WBT (such as someone explaining the con-
cepts). If you need to update the content, and that person is unavailable to record the narration,
then you will need to re-record all narration. Not using audio also reduces file size DRAMATICALLY!
Tipster: Petra Jennings

Flash-based e-Learning contents work fine, if it allows learners to toggle between different stages
of video content.Then it’s great... Tipster: Mohammad Noumans

The advantage of using Flash for e-Learning lies in its rich-media applications and multi-platform
accessibility. However, just having a rich-media e-Learning application means nothing if it's not
used effectively. What does this mean? The advantages of a rich-media application lie in its poten-
tial to engage and immerse users far more deeply and viscerally than a lecture or print. Being able
to experience something virtually, can have a longer-lasting impact than the written word. By this
consideration, it makes no sense to develop e-Learning rich-media applications as simply books on
the Web. Though e-Learning is a new industry, other industries have spent decades refining how
to make things captivating. Look at toy companies, game companies, advertising companies, and
films for ideas to make your e-Learning application more engaging to the user. Of course, many of
these products may be engaging in the short term, but you will find that the most powerful and
memorable media are created by those with an inherent passion for the subject matter. Take
advantage of rich-media options, and use it to its full potential. But the true potential is still with-
in the creators (clients working with vendors) to approach the subject matter with passion and
excitement. In truth, the rich-media application created by an apathetic team will have far less
impact on the learner than the short paper pamphlet created by an excited team.

Tipster: Daniel Fu
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Keep it moving,
not just visually,
but conceptual-
ly. In this chan-
nel-surfing, can-
always-hit-the-
rewind-button
era, learners
have low toler-
ance for produc-
tions that are
inefficient with
their time.

ROGER COURVILLE

Xlil. Work Practices and General Tips continued

Use file-naming conventions for source files and course files. This makes it easy to locate the files,
especially if you want to repurpose them for another course. Also, use a course file structure that
the design and development team agrees upon and adapts as common practice. This structure
makes it easy to locate materials, whether by navigating to a course file, or searching for a file. For
example, if all storyboards are found in a storyboard file under development, and files are named
using conventions, the files can quickly and easily be found. Tipster: Marcia Papalas

When producing animations with Flash, it is important to lay down some guidelines. One of them
relates to the size of the Flash animation produced. As our organization offers online postgraduate
courses, we have to ensure that it does not take ages for these Flash animations to download ...
particularly, we have learners in countries where broadband is still not widely accessible. When
there is audio in the FLASH animation, always check that only the necessary information is includ-
ed and narrated. Tipster: Peggy Pang

My comment is more around how Flash is included into the structure of your e-Learning content.
My personal opinion is that, as a developer, | should have a toolbox of e-Learning content develop-
ment tools. | know this is sometimes not economically feasible, but on this particular topic, | don't
recommend creating your content in Flash alone. | would even possibly rename the title to be
How to incorporate Flash content into your e-Learning module. We tried to create an e-Learning
module completely in Flash, and it turned out to be not only a huge file, but a huge maintenance
effort. Even after breaking it up into smaller pieces, the flow kept being interrupted by the “Please
Wait, Module Loading” messages. Flash has a lot of Learning Interactions that (with a little imagi-
nation) can be incorporated into some HTML content very effectively, or included as animation
between static content slides of a Web conference. There are also a lot of tools (such as those at
SwishZone.com and Camtasia Studio) that create .SWF files for use within an e-Learning module.
Tipster: Brian Lauer

Organize your learning interactions by the task they support. For instance, you may have a Flash
file that allows a user to simulate logging into your proprietary system. You can insert that file
into a self-paced course, push it out during a synchronous learning event, or post it under the help
portion of your intranet. Since one learning interaction can have several uses, use naming conven-
tions and folder structures that allow you, and others, to easily find them when needed.

Tipster: Andrew Shields

Smaller is better! This especially applies to computer or software training. Make each task an indi-
vidual Flash file. You can then combine them to make a larger, overall task. This approach allows
you greater flexibility with reusing and repackaging the Flash files to suit varying needs, enables
the student to consume one task at a time and target their learning, and helps you manage file
size for storage and filing handling such as importing into LMSs. Tipster: Petra Jennings

When creating images in Flash or Captivate, make sure that the image size is not real big. This will
help in load time, and also in playback. Tipster: Kelly Peterson
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I have been creat-
ing multimedia
for over 10 years.
Conceptually
clear is more
important than
technically accu-
rate. That's my
less-than-10-
minute story, and
I'm sticking to it.

ScoTT NEWMAN

Xlil. Work Practices and General Tips continued

For large projects or organization-wide development efforts, use an LCMS to manage and share
Flash blocks between authors to ensure best practices and optimize reuse. Tipster: Stuart Hornsey

Keep it moving, not just visually, but conceptually. In this channel-surfing, can-always-hit-the-
rewind-button era, learners have low tolerance for productions that are inefficient with their time.
Tipster: Roger Courville

| embed Flash .SWF files in PowerPoint slides to give the slides some interactivity. Though | have
added complex learning objects, a very simple use of this technique is to build a simple .SWF file
made up of Flash's built-in components, such as scrolling fields, graphic panes, and text-entry
fields. This works especially well for building e-Book self studies where screen real estate is at a
premium. You may use PowerPoint's ability to import Flash files. The technique is even easier with
the Adobe Presenter plugin installed, which offers a menu item on the PowerPoint menu bar for
importing Flash. Tipster: Mark Scher

All of our courses have a Help button, as well as a final page which instructs the learner how to
complete a post-assessment for the course. Since we constantly update our LMS, the content for
the Help and final pages often changes. What we've done is create one global page each for the
Help and final sections using Adobe Flash, and we simply link these global pages to each CBT,
regardless of the tools with which we created each CBT. That way, if the content changes for the
Help and final page sections, we only have to update those two pages rather than each CBT.
Tipster: Maureen A. Barlow

TEMPLATES, TEMPLATES, TEMPLATES! —Try to create templates wherever possible. This includes
templates in all tools. Set up things like colors, themes, pop-ups, text boxes, timing, logos, behav-
ior, output, skins, the lot! Take the time to map your templates out, test them, and pilot them
before you create your content. This will save you an incredible amount of time, and will guaran-
tee you a consistent and great looking end product! Tipster: Petra Jennings

| have created Flash-based training courses for healthcare companies and the Department Of
Defense for the past eight years. Over that time, | have learned that the most critical component
to any course is a shared delivery framework. This is a standardized frame or player, which auto-
matically loads all learning content based on the user's role and the content available. The goal of
this shared delivery framework, or shared player, is that a standard look can be stored and called
up every time a user loads a set of content. The player would be stored remotely in one location,
while the content is entirely loaded from different locations. This also helps to reduce rework time,
since any changes to the player only need to happen once to affect all content. Basically, the
shared player system is comprised of three or four components, depending on your use. A player,a
menu, content .SWFs, and audio MP3s.

« The Player: This standard component runs the course. This includes your custom branding, as
well as a specific look and feel. Any buttons should be obvious, yet unobtrusive. Text boxes
should be clear, and large enough for any variables that are loaded into them. The player ensures
a consistent look and feel is maintained through the course.
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Know your audi-
ence, specifically
their technical
capabilities. This
helps you to cre-
ate the appropri-
ate media, and
allows you to
have a known
testing environ-
ment.

ERIC SHIBLOM

Xlil. Work Practices and General Tips continued

« The Menu: This is the listing of content .SWFs to be loaded into the player. This includes titles,
and link locations or URLs for each lesson. The menu can be a simple TXT file, but an XML file is
much easier to edit and modify. A different menu file can be created for each lesson or topicin a
course, or one menu file can be used throughout an entire course.

» The Content .SWFs: These are the teaching components. These should have a similar design style
as the player, but this is up to the designer. The content .SWFs should reside in folders based on
topics or lessons. Content .SWFs can be simple slideshows, basic user interactions, or even com-
plex animations.

« The Audio MP3s: Depending on your use, you may want to include narration for your content. If
you were to include this audio in the compiled content .SWFs, the resulting file size would make
loading next to unbearable for the user. The best way to include audio is to stream it in at play-
time. This means that external MP3 files are loaded in and played while the user is viewing the
content .SWFs.

« How They Work Together: To begin, the user will open a link which will load the remote player
and a local menu file. The player will process the menu file, and populate a graphical menu with
the titles of the content .SWFs.The player can then display the menu to the user, allowing the
user to select the content they need. Once the content is selected, the player can load the con-
tent .SWF, and any available MP3s, based on the link listed in the menu. Also, this player is capa-
ble of loading or executing more than standard .SWFs. The player can also launch Web pages,
PowerPoint slideshows, open PDF documents, and even display images based on the variables
set in the menu file.

Tipster: Rich Gamer

Remember the early 1990s when tool vendors told Instructional System Designers (ISDs) that no
programming skills were required to create online learning? It was so simple even an ISD could

do it! Well, I'm an ISD, not a programmer, and | struggled with early authoring tools. Today, the
e-Learning tools vendors come through on their claims. Creating content in PowerPoint and out-
putting it as Flash really is simple, using tools such as Adobe Presenter 6 or Articulate. So, my tip is
to evaluate these products to see which best meets your needs, and use them when they are the
right development tools for a given situation. The temptation, though, is to put such tools solely in
the hands of Subject Matter Experts (SMEs) which is going to produce what we'd expect ... SME
brain dumps with clip art in Flash. The need for good ISD and graphic arts hasn't lessened with the
introduction of these rapid development tools into our toolkits. In fact, design may be more
important than ever. Our role is in “figuring things out” during the analysis phase, and designing
the most creative, learner-centered, job-relevant learning experiences possible, given the limita-
tions of PowerPoint-to-Flash authoring tools. Further, we can set up content-free instructional
frameworks for SMEs to populate with content. These approaches embrace the easy-to-use tools
of today, while not discarding quality in terms of instructional integrity and quality visuals.

Tipster: Susan McDonald Osborn

DON'T LET THE TECHNOLOGY DRIVE YOUR TRAINING! — When building e-Learning, it's best to
start by determining the needs and objectives of the training. Once you have a clear vision for
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in small blocks,
which can be
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HEDLEY HAMILTON

Xlil. Work Practices and General Tips continued

what the training needs to accomplish, then you can determine the best technology to support
the training. Too many times, e-Learning professionals get a new technology and want to use it in
their next training initiative, when that might not be the best way of delivering the content. Don't
let the technology drive the training. Once you establish the needs and objectives of the training,
then use technology to support the training needs and objectives. Tipster: Chris Bahns

While developing bespoke e-Learning courses that you need to translate or localize in multiple
languages, you should take care of the amount of text and graphics included in a screen. This is
especially true for courses being developed in Flash, without the help of authoring tools. The
developer should keep at least 30-40% extra space in the content area and graphics with text.
Even the buttons should be bigger so as to accommodate an increase of text after translation. A
simple example is the word Print, which in Spanish is Impresion, an increase of four alpha charac-
ters. Tipster: Himadri Chowdhury

Know your audience, specifically their technical capabilities. This helps you to create the appropri-
ate media, and allows you to have a known testing environment. Tipster: Eric Shiblom

Tell a story, make it “meaty,” and tell it in less than 10 minutes. Yes, that requires scripting, and cut-
ting out the fluff is not easy for most people to do. Never use transitional sentences like “On this
next slide you will see...” Those are just wasted words that bore people to tears. Moreover, don't
put any graphics on screen unless they directly support what you are saying. Sorry, when you are
talking about e-mail, the worst thing you can show is that tired old animated .GIF of a mailbox
opening and closing. RESIST THE URGE! Don't use technical terms. Pretend your intended audience
is your Mother. Would she really care (or understand) that a file was backwardly compatible or
simply can be opened by older programs? | have been creating multimedia for over 10 years.
Conceptually clear is more important than technically accurate. That's my less-than-10-minute
story, and I'm sticking to it. Tipster: Scott Newman

Flash-based interactivity can be plucked in the LMS independently as a full-fledged course, and
also can be integrated with some other course made up in some different authoring tool. As in the
first case, when one is thinking of independently integrating Flash on LMS, try to pluck Flash into
Flash (we can call it “Nested Flash”). This will ease the process of developing complicated courses
as well, like scenario-based or chain simulations or decision trees and so on. The ability of Flash in
Video and audio handling is amazing. There | will suggest the 3-D character-based animation
scenes or scenarios, since at many places we face challenges in getting real persons performing
those scenes. Tipster: Bhanwar Singh

Build content in small blocks, which can be easily edited and reused repeatedly to form larger
pieces of learning. Tipster: Hedley Hamilton

There are ways to use load time more creatively than an animated icon. In Plimoth Plantation's
Online Learning Center (http://plimoth.org/education/olc/index_js2.html), we displayed questions
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Xlil. Work Practices and General Tips continued

that were relevant to the page that was loading. Hence, while waiting, a student started thinking
about the topic they were about to learn about, such as primary sources or the Wampanoags. We
received very positive feedback on this feature from teachers and students, because it moved

waiting from drudgery to something fun and educational. And, realistically, lots of people still
don't have broadband. Tipster: Lisa Neal
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VIl. The Tipsters continued
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LLC

Mark Simon, Sr.Training Specialist,
Eliassen Group

Mark Temple, Multimedia Developer,
Newmarket Internation Inc.

Matt Perkins

Maureen A. Barlow, Training &
Development Specialist, e-Learning, Tufts
Health Plan

Michael Alcock, Managing Director,
Atlantic Link

Michael Baker, Information Resource
Coordinator, South Carolina Department
of Social Services

Mike Dickinson, Director, e-Learning &
Curriculum, The SCOOTER Store

Mike Hobby, Training and Development
Manager, Oak Harbor Freight Lines, Inc.

Milo Dodds, IT Analyst —e-Learning
Development Lead, IT Learning Group —
Cisco Systems Inc.

Mohammad Nouman, e-Lecturer, Virtual
University of Pakistan

Monika Sharma, Instructional Design
Manager, Aptara, Inc.

Mrs. G. Mythili, Multimedia Developer,
Sify Technologies Limited

Nick Floro, CEQ,
Sealworks Interactive Studios

Nick Stanziani, Duane Morris, LLP

Paul Vandegriff, Training Consultant,
Various

Peggy Pang, Senior Manager,
Learning Design, U21Global Pte, Ltd.

Peter Ryce, Evangelist,
Adobe Systems, Inc.

Petra Jennings, Manager, Learning
Content, Saba, Inc.

Phil Cross, Manager, Engineering,
NexLearn

Philip Roy, E-Learning Facilitator,
Massey University

Prakash Bebington, Learning Consultant,
Aptech Limited

Raghavendra, Technical Writer, Oracle

Ram Mohan, Team Leader,
Sterco Digitex Pvt. Limited

Red Resener, Director of Development,
Automated Learning Solutions, Inc.

Rich Garner, Web Developer, Amerigroup

RJ Jacquez, Senior Product Evangelist,
Adobe Systems, Inc.

Rob Wiggins, Learning Technology & OD
Specialist, St. Josephs Healthcare
Hamilton

Robbe Addis, Programmer &
Instructional Developer, General
Dynamics Information Technology

Robert (Butch) Pfremmer, VP &
e-Learning Practice Manager, Welocalize

Rodger Stuffel, Production Manager,
C2 Technologies

Roger Courville, Principal, 1080 Group, LLC
Rosh, Developer, SONGS

Ryan Cameron, Director of Flash
Technology, Jeffrey Gitomer's Train One,
Inc.

S.R.Mithra, Senior Graphic Designer,
Sify Technologies

Sanatan Saraswati, e-Learning Designer,
Axial

Scott Gale, Sr. Instructional Designer
e-Learning, Graco, inc

Scott Gaspar, e-Learning Developer,
Jobing.com
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Scott Hersey, Developer, Unum

Scott Merrett, e-Learning Manager,
Research In Motion

Scott Newman, Director of Training,
Dechert LLP

Shaunda Paden, Instructional Designer,
DesignComm, Inc.

Shilpi, Pl Lead, Edutech

Silke Fleischer, Sr. Product Marketing
Manager, Adobe Systems, Inc.

Steve Hancock, President, Rapid Intake

Steve Johnson, Senior e-Learning
Designer

Steve Jones, The Alignment Group

Stuart Hornsey, Sales Director,
Any-3 Ltd.

Suresh Jayaraman, Sr. Product Marketing
Manager, Adobe Systems, Inc.

Susan McDonald Osborn,
Owner, Laurus Design, LLC

Susan Steinfeldt, Lead Educator,
Computer Based Training,
Carle Foundation Hospital

Swan, Director, WSB

Thomas Gnas, Manager of Learning and
Development, Eisai Medical Research

Tim Bobo, Owner, Left Brain Media

Tim Kindberg, Lead Designer, Trivantis

Todd Irvin, Training Manager,
United Way of America

Tom Kuhlmann, VP, Community,
Articulate

Tonia Dousay, e-Learning Manager,
Texas Engineering Extension Service

Tracey Kogelmann, Multimedia Designer
and Developer, Newmarket International

Uday Kranti, Senior Consultant, NIIT

Vicki Krajewski, Instructional Designer,
Pearson

Wendy Phillips, Online Training Specialist,
Bigpond

Wimong Ma, Student, Hebei University




The eLearning Guild is a global membership oroanizafion like no ofher...

A singular focus on the art, science, technology, and
business of e-Learning — the collective knowledge of

more than 29,000 members worldwide — comprehensive
learning events to expand your professional horizons — and

a robust Web presence that puts it all at your fingertips.

— Everything Your Professional Community Has o Ofer...

The eLearning Guild is a Community of Practice dedicated to
meeting the needs of those involved in the design, development,
and management of technology-delivered education and instruc-
tional content. It's a member-driven online information center that
equips members with the resources needed to ensure that their
organization’s projects are successful, engages members in a
professional peer network, and focuses members on expanding

“Attendiing The eLearning Guild’s Annual their own professional skills, knowledge, and expertise.

Gathering helped me realize the Guild's honesty  ne Guild offers four levels of membership. Starting at the FREE
and commitment to what e-Learning is all about —  associate level, the benefits you can gain from each level of mem-
bership will enhance your professional experience. At the higher

levels, you'll discover The eLearning Guild can serve as the core

improving performance. Great conference, but
even more — great Community of Practice!”

DAVID BRAUN, TRAINING & PERFORMANCE SUPPORT SUPERVISOR, SASKPOWER  of your entire professional development program. Check it out!

= | earning Solutions Everything Associates Everything Members Everything Members Plus
e-Magazine receive, and... receive, and... receive, and...

= Annual Salary & = Comprehensive Guild = Online Forum Participation = One Full Conference
Compensation Report Research 360° Reports (11 Online Forum§ in 2008, Registr_ation (T he
= Community Connections = 20% Event Discounts offering 110 sessions) eLearning Guild Annual

Online Discussion Board = Online Events Archive Gathering or DevLearn
= The Guild Job Board Eggggged Job Board (more than 382 sessions Conference & Expo)

in all) = One Pre-conference
Workshop or a
= Conference Proceedings Colloquium Upgrade

= Resource Directory

en CUILD. ONLINE
¢ flagarie: : FORUMS
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